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HELLO!  BONJOUR!  はじめまして!
A Canadian-based information designer born in Yellowknife, North West Territories, 
Mercy was drawn to information design through its mission towards efficiency and 
the creation of visually compelling materials through the marriage of design and 
research principles. She specializes in digital layout, cross-cultural communication, 
and brand identity. Mercy’s greatest joy comes from bringing a vision to life!

A cosmopolitan, Mercy has practiced 7 languages. Her work has been present 
in Canada, Japan, Mexico, and the US. Her time is dispensed on freelance 
operations, remote work for a Québec-based advertising agency (where she has 
co-lead a guerrilla campaign for WestJet), and representing Canada and the 
Phil-ippines in pageantry for 7 consecutive years.

INFORMATION DESIGNER
MERCY MADDOX



Alberta Trade Centre, Canada

Calgary Chinatown, Canada

Certámenes México, Mexico

City of Calgary - Roads/Recreation Building, Canada

George McDougall High School, Canada

Hümanly 2019, Canada

International Junior Miss, US

Japanese Consulate, Asia Pacific, Canada

Kakehashi Project, TGHS, Japan

Manchester Water Centre, Canada

Miss American Beauty, US

Mount Royal University, Canada

MRU Marketing Society, Canada

Students’ Association of Mount Royal University, Canada

WHERE MY WORK HAS BEEN SEEN

Divi Builder

Microsoft Office 

Sony Vegas

Wordpress

Wix

Adobe InDesign

Adobe Photoshop

Adobe Illustrator

Adobe Premiere

Adobe XD

SKILLS
Brand Identity

Critical Thinking

Cross-Cultural Communication

Document Production

Graphic Design

Information Architecture

Instructional Design

International Marketing

Project + Content Management 

Problem-Solving

Research Methods

Rhetoric

Science of Persuasion

Site Mapping

Social Media

System Mapping

Technical Writing

Typography

Usability

Visual Communication

Way-Finding

Web Developement

CREATIVE PROGRAMS



// MOBILE APPLICATION //

In the Tools for Information Designers course, the task was to 
create a mobile application based on branding I had created 
for a Calgary neighbourhood (10th Street NW). This block has 
gained notoriety as Calgary’s urban village home to hundreds 
of businesses that include coffee shops, restaurants, bars, graffiti 
art, and live music. It is dense with 18-34 years old making up 
most of the traffic. I wanted to capture the edgier bohemian 
vibe of the neighbourhood. Above are sample screenshots of 
the mobile application Tenth Edge. 

Competencies: Branding/Visual Identity, Mobile App Design, 
Prototyping

Programs: Photoshop, XD

Academic Project
tenth edge app



Lindy is a personal trainer who enjoys walking very much. She lives in an 
urban neighborhood that has everything she needs within walking distance. 
Her workplace, groceries, daycare, and gym are just a short walk away. 
Whenever there is obstacles such as road blocks or weather, she is able to 
navigate around them easily.

Brandon is a recent University graduate starting as a receptionist in 
Downtown Calgary living in an apartment a few minutes away. Biking is 
perfect for Brandon because his home and work place are relatively close 
and all he needs is his backpack when he travels. He is a seasoned cyclist 
who knows how to maintain his bike and he keeps his bike safe and stored 
by getting a bike locker near his workplace. Everywhere he needs to go is 
within the cycle track area.

Selena is an elderly nanny who has a cane living in a suburban 
neighborhood in North East Calgary who must travel to her client’s condo in 
Downtown Calgary four times a week. This mode of transport is moderately 
convenient for her, but perfect because she only needs to pay for a Transit 
Pass annually and it easily gets her to where she wants to go within the city.

Ravi is a father and a marketing agent in Downtown Calgary who lives a 
little bit outside of the city limits. This transport is ideal for convenience. He is 
ready to go all over the map to meet clients, pick up his children after school, 
and brings all his files back home in the quickest way possible. His car is 
able to navigate around weather risks and road blocks.  Reese can navigate 
a place to park and even reserved a stall for a monthly fee.

CAR

WALK

BIKE

TRANSIT

Tool For Choosing Transport Modality to a Central Location
Calgary Cycle Track

Degree of Convenience

time parkingcostterrain

Most
Convenient

Less
Convenient

Moderately
Convenient

People have to get around through a variety of means. In Calgary, the means of travel are mainly car, 
transit, biking, and walking. Factors typically concerning people include: the time it takes to get around 
with that mode, the way the mode deals with terrain, obstacles, and weather risks, cost, and parking 
and storage. For each mode of transport, a persona has been developed to give an idea of which 
mode meets the convenience levels for certain individuals.

// PRINT //

In Intro to Digital Layout, I created a system map based on Calgary’s cycle tracks focused on the subject of transport modality. The system 
map comprehensively shows how components such as time, location, and stakeholders (from bureaucrats to residents) function together. 
What I love about this was the aim to make the system map as minimalist as much as possible. This piece served as an exploration of how 
we might reduce the usage of text and arrows to convey our ideas and increase the efficiency of understanding through iconography, 
geometric shapes, and colour. 

Competencies: Data Visualization, System Mapping

Program: InDesign

SYSTEM MAP
CALGARY TRANSPORT MODALITY



// PRINT //

This infographic is on the impact of weather on Calgary cycling. The focal point is the radial graph that visualizes 2016 Calgary ridership using
the 5th Street on 10th Ave Totem Eco-Counter. The bars express ridership in 366 days. The “Prepare for the Weather” section lays out information on
the self-preparation and bike maintenance to consider for particular weather conditions. Also highlighted are supplemental data from Dr. Sadeghpour 
and Tom Babin. The poster was top 5 of 40+ projects submitted and was circulated for public display at the Alberta Trade Centre, City of Calgary 
Roads & Recreation Building, Mount Royal University, and the Manchester Water Centre.

Competencies: Data Visualization, Graphic Design, Research, System Mapping

Programs: InDesign

INFOGRAPHIC
weather impact on calgary cycling
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HOW TEMPERATURE
IMPACTS RIDERSHIP

In this infographic, we are able to see one year (2016) in 
Calgary with numbers on ridership based on the 5 Street 

North of 10 Ave SW Totem Eco-Counter in correlation with 
standard monthly weather temperature patterns in Calgary to 

see how weather has impacted ridership in Calgary.
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25% 
WOULD RIDE

-20Oc
    OR BELOW

WHAT CYCLISTS IN 
CALGARY ARE SAYING:
The data presented is from a 2013 winter cycling survey from Dr. Farnaz 
Sadeghpour of the University of Calgary’s Schulich School of Engineering.

-20Oc

30% 
WOULD RIDE

- 20 oc or belowOVERALL 55% 
of respondents
WOULD RIDE 56% 

said cycling was 
part of their 
WINTER commute

second COMMON
REASON TO CYCLE 
IN THE WINTER Was 
FOR LEISURE OR
EXERCISE PURPOSES

SAFETY CONCERNS
2,100 respondents (31%) said 
ice and snow were the biggest 
concern. The second biggest 
concern was lane width (bike 
proximity to moving vehicles), 
poor pavement, and gravel 
were also areas of concern. 
These concerns underscore the 
importance of road and pathway 
maintenance, snow clearing, and 
good-quality infrastructure.

38% 
SAID DOWNTOWN

36% 
SAID ROUTES INTO DOWNTOWN

25% 
SAID COMMUNITIES

WHERE SHOULD 
THEY EXPAND 

CYCLE TRACKS
IN CALGARY?

HOW DOES WEATHER IMPACT THE 
WAY PEOPLE IN CALGARY CYCLE?
Weather in Calgary is known for being unpredictable. In the summer, snow is not expected, but it can happen. In 
the deep winter months, warm temperatures and clear roads are not expected, but it can happen.  Rain, snow, or 
shine, the weather does not have to stop your next biking trip, just make sure you and your bike are prepared for 
the conditions.

PREPARE FOR THE WEATHER

SUNNYSNOW RAIN

Wear sunglasses that 
protect you from UV rays.

Wear sunscreen to 
protect your skin.

Wear light and 
breathable clothing

Wear suitable footwear 
like running shoes.

In low light, clear or 
yellow lenses for eye 
protection are critical so 
you can clearly see all 
road obstacles. 

The body can still sweat 
so wear ventilated outer 
garments. A waterproof 
vest or jacket with a drop 
skirt is best for
heavy conditions.

Cover your shoes with 
neoprene booties to 
insulate them when they 
are soaked and wear 
warm socks.

Clean, inspect, and 
lubricate the drivetrain.

Clean and inspect bike. 
Check gears, wheels, 
tyres, brakes, and cables. 
Fix or replace any parts 
that need attention.

Warm hat, sunglasses that 
protect you from UV rays 
or ski goggles, and neck 
warmer or balaclava.

The days get darker 
earlier, wearing 
bright coloured 
clothing or reflective 
clothing is a must to 
increase visibility.

Padded and 
insulated gloves.

Wear suitable warm 
winter footwear with 
good grip.

Pack on the layers! Leg 
warmers, socks, and 
layer jackets.

Bike brakes are much less 
effective when wet. Take 
it slower than normal and 
give yourself more time 
to stop.

A rain cover over your 
bike helmet.

Neon and bright colors 
are important in
dim conditions.

Led lights or 
reflective strips.

Heavier 
chain 
lube.

Fenders.

Avoid puddles because 
it could be deeper than 
you think. The seemingly 
harmless puddle could 
actually be hiding a pothole 
or construction pit.

Consider 
rust damage 
vulnerability.

To avoid frozen brake 
and derailleur cables, 
some riders use slick 
or Teflon type cables 
or regular cables lubed 
with a dry wax lube.

Led lights or 
reflective strips to 
increase visibility.

Regularly use 
wet lubricant for 
the chain.

Fatbikes are 
able to handle 
ice, snow, and 
slushy terrains.

Aluminum bikes 
eliminate rust 
vulnerability.

Front and 
rear fenders.



// PRINT //

Here are 4 of 12 pages sampled from the Student 
Services Guide in the Mount Royal University Day-Timer 
mass-produced by the thousands and distributed in the 
2017-2018 academic year. My designs have still been 
used as current as 2020. I created this during my time as 
a Junior Graphic Designer with the Students’ Association 
of Mount Royal University. SAMRU is a charitable 
organization that owns and operates the Mount Royal 
University student centre.

Competencies: Data Visualization, Graphic Design

Programs: InDesign, Photoshop, Word

SAMRU
REFLECTION DAYTIMER

STUDENT
SERVICES
GUIDE

YOUR STUDENTS’ ASSOCIATION IS 
LOCATED IN WYCKHAM HOUSE

samru.ca

stu
dent life starts here

Volunteer with your
Students’ Association!

Volunteering with SAMRU provides first-hand 
experience in citizenship and provides students the 

opportunity to discover themselves and develop 
valuable leadership skills. There are various roles that 

can suit a variety of interests and availability.

To find out how you can get involved...

 90+
services &
programs

up to $91.5k
in scholarships,
development funds,
and busaries each year

$8.2M
operating
budget

 100+ 
full & part-time

staff

volunteers
working 4.5K+ 

hours each year

9,000+

SAMRU
FAST
FACTS

samru.ca/volunteer volunteer@samru.ca

150+

members

Clubs 403) 440-5186 clubs@samru.ca

Events Calendar samru.ca/events events@samru.ca
The Hub (403) 440-6403 hub@samru.ca
Off-Campus Housing (866) 766-0767 admin@places4students.com
Volunteer with SAMRU (403) 440-7779 volunteer@samru.ca
Peer Support Centre (403) 440-8601 peersupport@samru.ca
Global Citizen Centre (403) 440-6409 globalcitizens@samru.ca
Pride Centre (403) 440-5603 pride@samru.ca
Student Advocacy Centre (403) 440-7792 advocacy@samru.ca
Lost & Found (403) 440-6077 reception@samru.ca
Cultural and Indigenous Inclusion 
Programmer

(403) 440-7795 inclusion@samru.ca

Relationships, Identity and Sex
Programmer

(403) 440-5604 identity@samru.ca

Student Initiatives Programmer (403) 440-7779 initiative@samru.ca
Student Health and Dental Benefits (403) 440-6267 health@samru.ca
Used Book Consignment samru.ca/usedbooks usedbooks@samru.ca

Director, Student Services (403) 440-6774 s.samuels@samru.ca

GET IN TOUCH

Representation Executive Council

Main Office

For a full list of contacts, please go to samru.ca/contacts

Phone: (403) 440-6077
Email: reception@samru.ca
Website: www.samru.ca
Fax: (403) 440-8909
Location: Z222, 2nd floor
Wyckham House Student Centre

(closed stat. holidays)

Spring & Summer Semesters
Mon - Fri: 9:00 a.m. - 4:00 p.m.

Fall & Winter Semesters
Mon - Fri: 8:30 a.m. - 4:30 p.m.

SAMRU Programs & Services

President (403) 440-6993 president@samru.ca

Vice-President Academic (403) 440-6402 vpacademic@samru.ca

Vice-President External (403) 440-6404 vpexternal@samru.ca

Vice-President Student Life (403) 440-6407 vpstudentlife@samru.ca

@samrubuzz@samrubuzz/mySAMRU

Many thanks to all the Wyckham House tenants for providing
$16,000 each year towards Students’ Association

scholarships and bursaries!

Fresh and tasty food from independently owned outlets.

Wyckham House Food Kiosks

Great times
AWAIT

located on the main floor of wyckham house.	 	 	 	 samru.ca/thehub



// PRINT //

Here are 3 of 12 pages sampled from the Volunteer Handbook. Our aesthetic choice here is playful to create an engaging and visually appealing 
handbook. The Peer Support Centre of SAMRU mass-produced this for the 2017-2018 academic year. This is a collaboration with Chalsie Henry, the Senior 
Graphic Designer, and myself as Junior Graphic Designer within the Students’ Association of Mount Royal University.

Competencies: Data Visualization, Graphic Design
Programs: Illustrator, InDesign, Photoshop

SAMRU
VOLUNTEER HANDBOOK

Volunteer
Handbook

Contact List
Volunteer Management StaffTable of 

Contents
Director, Student Services

Shereen Samuels
s.samuels@samru.ca

Cultural & Indigenous
Inclusion Programmer

Cory Cardinal
c.cardinal@samru.ca

Community Engagement 
Coordinator

Jonathan Heath-Smith
j.heathsmith@samru.ca

Events Manager
Kristian Rebillaco

k.rebillaco@samru.ca

Events Coordinator
events@samru.ca

Relationships, Identity, and
Sex Programmer

Tanya Ross
pride@samru.ca

Student Initiatives Programmer
Imogene Roulson

initiatives@samru.ca
volunteer@samru.ca

Peer Support Coordinator

m.ichinoseki@samru.ca

1

Miho Ichinoseki

162

4

6

11

9

• Preamble/Benefits of 
Volunteering . . . . . . . . . . . . . . 2 

• SAMRU Mission 
   Statement . . . . . . . . . . . . . . 4
• SAMRU Strategic
   Priorities  . . . . . . . . . . . . . . . 4 
• Organizational Chart
  (Comms)  . . . . . . . . . . . . . . . 5

GETTING STARTED

SAMRU OVERVIEW
• Casual . . . . . . . . . . . . . . . . . . . 6
• Event/Outreach . . . . . . . . . . . . 6
• Peer Support  . . . . . . . . . . . . .  7
• Program . . . . . . . . . . . . . . . . . 7
• Planning and Implementation 
  Committees . . . . . . . . . . . . . . . 8

VOLUNTEER ROLES & 
RESPONSIBILITIES

VOLUNTEER TRAINING: 
2017-18 SCHEDULE 

• Volunteer Code of Ethics . . . . . 11 
• Confidentiality . . . . . . . . . . . . . 12 
• SAMRU’s commitment to
   our volunteers . . . . . . . . . . . . . 12
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// WEBSITE //

For a class on visual communication, we were tasked to 
create a media project in collaboration with the Geology 
department of Mount Royal University. My target audience 
is children from kindergarten to Grade 9. The information to 
cover was defining an Earthquake and its general effects, 
safety precautions indoor and outdoor, and emergency 
planning. My approach was to make an easy to understand 
and semi-interactive site that promotes and encourages 
earthquake preparedness. 

https://mercymaddox.wixsite.com/quakekids

Competencies: Graphic Design, Instructional Design, Process 
& Storytelling, Web Design/Development

Programs: Wix

ACADEMIC PROJECT
QUAKE KIDS



// SOCIAL MEDIA & PRINT //

During my role as Junior Executive Creative 
Specialist on the MRU Marketing Society, I 
created various promotional tools for various 
events in the form of print posters, billboards, 
and digital advertising.

Competencies: Graphic Design

Programs: Illustrator, InDesign, Photoshop

MRU MARKETING SOCIETY
PROMOTIONAL
MATERIALS

M A R K E T I N G  S O C I E T Y  P R E S E N T S

Build Your Brand:

Social Media 101

5:00PM - 6:00 PM

BisSett Boardroom

with
MRU alUMni

Tyler Massie

Wednesday

 March  8th

2017

Find more info on our facebook page here:
facebook.com/mrumarketingsociety

Tyler will share why you should care about social media as a 
marketer, what tools are available to become a niche expert, 

and show you where the future of campaign planning is 
heading due to the emergence of virtual intelligence.



// PRINT //

5 of 17 pages from a usability test I conducted 
on Innovate Calgary’s website and then. I 
utilized Optimal Workshop for the test and 
Google Forms to create a SUS Questionnaire.

Competencies: Document Design,
UX/UI/User Testing

Programs: Google Forms,
Optimal Workshop, Word

ACADEMIC PROJECT
USABILITY TEST

Innovate Calgary Usability Test 2017 

3 | Page 

Executive Summary 
The test activities took place through online the platforms Optimal Workshop and Google 
Forms. The test is unmoderated/unsupervised where participants are anonymous and 
complete tasks on their own time and devices. Overall, there were 10 participants asked to 
complete 2 activities and a post-activity SUS Questionnaire. Activity 1 used the Optimal 
Workshop Treejack activity with 4 tasks that takes 5 to 10 minutes to complete. In this 
Treejack activity, all the InnovateCalgary.com menu tabs were listed out as it is on the 
website. Activity 2 used the Optimal Workshop Chalkmark activity that consisted of 3 point-
and-click tasks that take about 1 to 5 minutes to complete. 

 

The tests identified a few problems: 

 About 50% of participants could not correctly determine what page was appropriate 
to find more information regarding the open workspace available to people and only 
40% chose the correct answer initially.  

 50% of participants could not accurately locate a page that would help them learn 
more about what Innovate Calgary does to help people grow. 

 50% were able to locate where to find the innovative projects that partner with 
Innovate Calgary. 

 10% of participants did not find the site easy to navigate through. 
 10% of participants did not find the labelling on the site to be correct. 
 30% of participants were wholly uninterested in using the site. 
 30% of participants would not recommend the site to others. 
 Based on individual tests that resulted in the 30% of participants who are wholly 

uninterested in using or recommending the site to others also felt that the site was not 
easy to navigate through. 

 Navigational consistency on areas like the bottom of the page is not exactly clear. It 
seems as though for Activity 2, Task 3, some people did not see or consider the 
hyperlink because it appeared the same as regular text. 

 

This report contains tasks measures of success, time, directionality, and satisfaction ratings.  

 

Innovate Calgary Usability Test 2017 
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Innovate Calgary Usability Test 2017 
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SUS Questionnaire 
The post-activity SUS 
Questionnaire has 4 questions on 
the overall usability of the site.  

 

 10% of participants did not 
find the site easy to navigate 
through. 
 
 10% of participants did not 
find the labelling on the site to be 
correct. 
 
 30% of participants were 
wholly uninterested in using the 
site. 
 30% of participants would 
not recommend the site to others. 
 
 Based on individual tests 
that resulted in the 30% of 
participants who are wholly 
uninterested in using or 
recommending the site to others 
also felt that the site was not easy 
to navigate through. 

 

 

 

 

Innovate Calgary Usability Test 2017 
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Recommendations 
Issue 

− About 50% of participants could not correctly determine what page was appropriate 
to find more information regarding the open workspace available to people and only 
40% chose the correct answer initially.  

Change Justification Severity 

 Open menu tabs up to include 
a short description of the page 
the cursor scrolls over. 

 People seemed to have been 
confused of where to go initially 
to find out more on the 
workspace. It still seems 
effective that space goes under 
programs and services or its 
own individual tab. 

From the paths shown in “Results” over 50% did not 
reach the correct answer initially. This communicates 
that the severity of this issue is high. The paths 
outlined present confusion. 

High 

 

Issue 
− 50% of participants could not accurately locate a page that would help them learn 

more about what Innovate Calgary does to help people grow. 
− 50% were able to locate where to find the innovative projects that partner with 

Innovate Calgary. 
− 10% of participants did not find the site easy to navigate through. 
− 10% of participants did not find the labelling on the site to be correct. 
− 30% of participants were wholly uninterested in using the site. 
− 30% of participants would not recommend the site to others. 
− Based on individual tests that resulted in the 30% of participants who are wholly 

uninterested in using or recommending the site to others also felt that the site was not 
easy to navigate through. 

Change Justification Severity 

 Navigation language in 
labelling need to be adjusted. 

Most participants understood the site well and could 
navigate through it easily with the current labelling. 
This issue particularly affected 30% of participants 
overall. Labelling and navigation are a direct 
correlation to the overall opinion of the site. 

Low 

 

Innovate Calgary Usability Test 2017 
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Task 3. You are ready to launch your tech company with the guidance of Innovate Calgary, 
but you do not know much about IC and want to attend an information session... 

Clicks: 10 Successful: 2  Skips: 0 Average time: 37.0 (secs) 

 
From the heat map for Task 3, we can see that clicks spread all across the board. While these 
clicks could have been useful, upon reading text people could have found the correct area to 
click on. Only 2 of 10 participants found the correct area, the link listed underneath the recent 
updates tab would have been the best option. 

 

 

 

 

 

 

 

 

 



// TYPEFACE //

I was commissioned by Mysterious Visions to create a custom typeface for their business. They produced a sketch that
I digitally rendered using Photoshop.

Competencies: Typography

Programs: Photoshop

MYSTERIOUS VISIONS
MYSTERIOUS VISIONS TYPEFACE



// LOGO & PRINT //

The Calgary Chinatown BIA commissioned me to create the branding and promotional material for their month-long Chinese Lunar New Year Ice 
Sculpture Showcase (CISS). On the left are pages from the logo guidelines document, center is the large-scale banner created for display at the event, 
and on the right is the event brochure distributed to brochure displays in Calgary (like the Fairmont Palliser). The event, supported by dozens of Calgary 
businesses, was surveyed by hundreds of Calgarians. The logo is simple and a unique departure from snowflakes used for other ice sculpture showcases. 

Competencies: Branding/Visual Identity, Document Design, Graphic Design

Programs: Illustrator, InDesign, Photoshop

CALGARY CHINATOWN BIA
CISS - CHINATOWN ICE SCULPTURE SHOWCASE

ABOUT CHINESE NEW YEAR

FEBRUARY FEB
     DEMO                 EXHIBITION
3-5 |6-18

CHINATOWN
ICE SCULPTURE
SHOWCASE

恭喜發財 | 新年快樂

3-5
Ice Carving Demonstration

(Gated entry, secured observation area)

10am - 6pm

Ice Sculpture / Exhibit Showcase
(Gated, voluntary donation entry)

9am - 9pm
6-10

11-18
Ice Sculpture / Exhibit Showcase

(Gated entry, weather permitting)

9am - 9pm

14-18
Valentines Day Ice Sculpture

(Special Event Hosting 11am-2pm)

9am - 9pm

James Short Park
(4th Ave / Centre Street SW)

VISITCALGARYCHINATOWN.COM

China and many Asian cultures, 
historically follow a lunar-solar 
calendar which indicates both the 
moon phase and the time of the solar 
year. Chinese Lunar New Year is 
a Chinese festival that celebrates 
the beginning of a new year on the 
traditional Chinese calendar. The 
festival is usually referred to as the 
Spring Festival in modern China. 
Observances traditionally take place 
from the evening preceding the 
first day of the year to the Lantern 
Festival, held on the 15th day of the 
year. The first day of Chinese Lunar 
New Year begins on the new moon 
that appears between January 21 and 
February 20. On the eve of the New 
Year, it is traditional for every family to 
thoroughly clean their house, in order 
to sweep away any ill-fortune and to 
make way for incoming good luck.

In 2019, the first day of the Lunar New 
Year will be on Tuesday, 5 February, 
initiating the Year of the Pig.

2019

As celebration of both the Spring Festival and the Chinese Lunar New Year, the 
Chinatown Business Improvement Area (Chinatown BIA) is hosting Calgary’s first 
Chinatown Ice Sculpture Showcase (CISS). Supported by our many sponsors, the 
Chinatown BIA is proud to bring CISS to Calgary.

Come join us on February 3rd at James Short Park (4th Avenue / Centre Street 
Southwest) to observe ice carving demonstrations. At 5pm on February 5th - Chinese 
Lunar New Year - celebrate the grand opening with traditional Lion Dance and other 
culture celebrations. The Showcase runs until Sunday February 10th with a voluntary 
gate admission fee to support local non-profit organization volunteers, then for free 
until February 18th - Family Day weather permitting.

ABOUT CISS

Chinatown is located at the foot 
of the Centre Street Bridge and 
along the Bow River. Relocated 

three times since Chinatown 
was first designated in 1883, the 

current location was established 
in 1910 and today is home to just 

over 2000 residents and over 200 
retail merchants, restaurants, 

and professional / personal 
service practitioners. Chinatown 

is Calgary’s only culturally distinct 
community serving both the 

locals and other Calgarians with 
good food, friendly service, and 

excellent culture.
Enjoy Calgary Chinatown!

ABOUT
CHINATOWN

A special CISS ice carving will be showcased on February 14 through 19th to celebrate both 
Valentine’s Day and the Chinese Lantern Festival on February 19th. Come down at 11am to 
5pm on Valentine’s Day to take part in a social media ‘photo / video bomb’.celebration!

CHINATOWN 
ICE SCULPTURE 

SHOWCASE

恭
喜
發
財

新
年
快
樂

卡城華埠冰雕展示

4.0 | LOGO COLOUR VARIATION
Primary Logo

1. Whenever possible, use the
primary logo on a white background.
Alternatively, if the coloured logo is being
used on a dark background you may
use the same or inverse to white.

Working in Greyscale

2. When working in greyscale, you
may use the greyscale version, black,
or white--whichever contrasts the
background best.

Solid Colour

3. When using one colour for the logo,
use the solid blue shade, black, or white.

5.0 | LOGO USAGE
UNACCEPTABLE LOGO USAGE

The CISS logo must be used correctly to ensure 
that it’s visual impact and integrity are not diluted or 
compromised. Always reproduce the corporate logo 
from approved electonic artwork only.

ORIGINAL NO STRETCHING NO COLOUR
ALTERING

The minimum size of the logo for print is determined 
by the height which should not be reproduced in a 
size smaller than 1 inch in height, as illustrated. This 
measurement is set to maintain the legibility of the 
logo in all applications.

MINIMUM SIZE

The illustrations below are examples of a range of 
incorrect uses and modifications of the corporate logo, 
but these are not intended as a complete list. Avoid 
these or other misuses of the corporate logo.
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// WEBSITE //

The Calgary Chinatown BIA commissioned me to create a website on Wix 
that focused on the events hosted in the area. I gave their original plain red 
and white site a complete overhaul to better attract visitors and deliver a 
warmer tone to visitors.

Competencies: Branding/Visual Identity, Graphic Design, Web Design/
Development

Programs: Photoshop, InDesign, Wix

CALGARY CHINATOWN BIA
VISIT CALGARY CHINATOWN



// EXHIBITION //

A 2019 Hümanly exhibition booth where a participant drops a stone in a corresponding jar that acknowledges their barriers towards acting on climate 
change. Our actions or own barriers do not matter so much, but over time the jars fill up. Just like climate change is built up over time due to unsustainable 
actions on a global scale. People then release their bad habits through a paper toss. Finally, they make a pledge for sustainable action. Those who make a 
pledge have an opportunity to capture the moment with our photobooth backdrop. At the end of the night, we are able to see the kind of pledges people 
have made. The idea is to help people recognize their own barriers, take responsibility, and feel that they are able to still make a change.

Competencies: Data Visualization, Document Design, Graphic Design, Human-Centered Design, Process & Storytelling,
Prototyping, Research, System Mapping

Programs: InDesign, Photoshop

HUMANLY 2019
THE WORLD IS IN MY HANDS
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